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Alcohol continues to show a modest weekly lift as summer demand builds, though 

performance remains below year-ago levels

During the four weeks ending June 20th, Total Alcohol remained under YA results. Dollar sales reached $8.8B, down -

3.6% vs YA, while case volume totaled 173.8M, declining -5.1% vs YA. On a weekly basis, dollar sales rose to $2.2B 

from the prior period (w/e June 13th), reflecting a stronger +2.9% WoW increase. The improved weekly momentum 

reflects continued seasonal consumption trends, supported by FIFA World Cup viewing occasions and the incremental 

lift from the Juneteenth holiday weekend.

Prepared Cocktails continue to support momentum amid seasonal demand, while 

traditional categories remain pressured

• Prepared Cocktails provided a needed boost, with dollar sales rising +1.4%, while case volume fell -4.0%. The 

continued improvement relative to recent periods underscores the growing influence of summer occasions, as 

demand strengthens for the RTD segment.

• Spirits drove category declines, though trends showed some moderation versus the prior period, with dollar sales 

down -5.2% and volume decreasing -4.7%, improving by over one percentage point on both metrics.

• Wine followed closely behind, with dollar sales declining -5.1% and volume down -6.8%. Performance remained 

relatively flat compared to the prior L4W period (w/e June 13th), indicating limited momentum change.

• Beer continued to post the most tempered declines, with dollar sales down -3.7% and volume falling -4.5%, as the 

category sustains gradual improvement versus earlier periods.

• Overall, Total Alcohol reflects a mixed landscape shaped by both seasonal tailwinds and broader macro pressures. 

Prepared Cocktails remain a key growth driver, helping offset weakness across core categories, while Spirits 

continue to face the steepest declines. Recent gains appear increasingly influenced by summer demand patterns, 

with added support from event-driven occasions such as FIFA viewership and the Juneteenth holiday weekend.

Nationwide softness persists, but pockets of resilience emerge in New Jersey and Ohio

• Regional trends continue to mirror broader U.S. softness, with select markets showing relative strength. New 

Jersey led performance this period, with dollar sales increasing +1.3% and volume up +6.2%. Ohio experienced 

the most limited declines, with dollars essentially flat at -0.0% and volume down -2.2%. California remains the 

primary drag, posting the steepest losses with dollar sales down -6.4% and volume declining -7.5%.

• Volume trends differed slightly across key states. New Jersey led volume growth of +6.2% and dollars up +1.3%. 

Once again, Washington led losses, -7.7% in volume and -4.2% in dollars. 

• Overall, latest results indicate divergent levels of pressure across the most important markets, strength seen in 

Michigan and Ohio is overshadowed by challenges in California and Washington. Whether or not states involving 

FIFA world cup host cities can spur improved regional trends will be seen in the coming weeks as the event runs to 

late July.

Food now leads channel declines as Club emerges as the lone growth driver

• Retail channel trends continue to reflect broad-based softness, with declines shifting toward Food, now leading 

dollar losses at -4.2%, followed by Convenience -4.0%, Liquor -3.4%, Mass -2.5%, while the All Other channel 

dropped -0.4%. In contrast, Club stands out as the only channel in growth, posting a modest dollar gain of +0.1%.

• Volume trends reinforce continued pressure across core channels, with Convenience driving the steepest declines 

at -6.5%, followed by Mass -5.1%, Food -5.4%, Liquor -3.9%, while Club (+2.1%) and All Others (+3.2%) saw 

increases.

• Compared with the prior L4W period (w/e June 13th), Club continues to show the strongest momentum, improving 

from prior dollar declines (-1.5%) and building on earlier volume gains (+0.4%).

Latest 4 weeks w/e 06.20.26

Source: NielsenIQ Retail Measurement | Periods ending 06/20/26

Prepared Cocktails includes Spirit based prepared cocktails, Wine based cocktails, Flavored Malt Beverages and Seltzers

All Other Channels includes: Drug, Military, and Dollar
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NIQ Full View: Spirits Pulse – June 2026

Spirits

Spirits declines soften in early June, supported by a strong weekly rebound

In the four weeks ending June 20th, Spirits remained in decline, though trends showed signs of easing, with dollar sales 

down -5.2% and volume falling -4.7%. Performance was primarily pressured by underlying trend dynamics, which made 

up the bulk of the decline (94%), offsetting expected uplift during the peak demand period. On a weekly basis, 

performance showed a notable lift, with dollar sales rising to $564.3 from $527.8M the prior week, marking a strong 

+6.8% WoW increase and signaling some near-term momentum.

Tequila benefits from seasonal demand, showing more moderate declines vs. core Spirits 

categories

Across top categories, (Vodka, Whiskey, and Tequila), declines persisted but began to differentiate. Whiskey continued 

to see the steepest declines, with both dollar and volume sales down -6.5%, followed by Vodka followed (-4.7% in 

value, -4.4% in volume). In contrast, Tequila showed greater resilience, with more moderate declines of -3.7% in value, 

-1.1% in volume, likely supported by seasonal summer occasions and incremental demand tied to the holiday weekend. 

Non Alc Spirits remains a strong outlier, sustaining rapid growth at +25.1% in dollar sales and +22.1% in volume. All 

other segments continued to weigh on overall performance, declining -5.3% in dollar sales and -5.4% in volume.

Top 5 Manufacturers by Dollars

• No. 1 Diageo (-10.3% in dollars, -132.9K in cases) 

• No. 2 Sazerac (+3.6% in dollars, +33.2K in cases) 

• No. 3 Bacardi (-4.4% in dollars, -24.3K in cases) 

• No. 4 Fifth Generation (+2.7% in dollars, +2.2K in cases) 

• No. 5 Suntory Global Spirits (-7.7% in dollars, -57.1K in cases)

Top 5 Manufacturers by Dollar Growth

• No. 1 Sazerac (+3.6% in dollars, +33.2K in cases) 

• No. 2 Fifth Generation (+2.7% in dollars, +2.2K in cases) 

• No. 3 Constellation (+20.2% in dollars, +6.0K in cases) 

• No. 4 Trinchero Family (+23.4% in dollars, +1.2K in cases) 

• No. 5 Zamora Company (+7.1% in dollars, +0.2K in cases)

Top 5 Brands by Dollars

• No. 1 Tito’s Vodka (+0.6% in dollars, -3.0K in cases) 

• No. 2 Don Julio (-10.8% in dollars, -15.1K in cases) 

• No. 3 Crown Royal (-11.4% in dollars, -28.1K in cases) 

• No. 4 Jack Daniel’s (-4.0% in dollars, -10.9K in cases) 

• No. 5 Hennessy (-6.3% in dollars, -7.1K in cases)

Top 5 Brands by Dollar Growth

• No. 1 W.L. Weller (+99.5% in dollars, +5.8K in cases) 

• No. 2 Lunazul Tequila (+23.8% in dollars, +17.0K in cases) 

• No. 3 Eagle Rare (+65.0% in dollars, +4.1K in cases) 

• No. 4 Svedka (+15.8% in dollars, +41.1K in cases) 

• No. 5 Score Tequila (N/A in dollars, +2.4K in cases)

Source: NielsenIQ Retail Measurement | Business Drivers | Periods ending 4 W.E. 06/20/26

Total Spirits Excluding Prepared Cocktails

All Other includes: Brandy, Cognac, Cordials, Gin, Grain Alcohol, and Rum

Latest 4 weeks w/e 06.20.26

Please note the following guidelines for publishing weekly segment performance:

Segment performance data must include all five brands in the category list and should not be selectively curated. Approval is required 

for individual brand data to be used on its own. As such, we ask that you avoid our data out of context while positioning industry 

participants in a poor light or suggest favoritism or endorsement of any brand. By adhering to these guidelines, NIQ can continue to 

provide you with valuable industry insights while maintaining fairness, credibility, and client trust. Thank you.
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NIQ Full View: Wine Pulse – June 2026

Wine

Wine declines hold steady as weekly sales show a stronger rebound

In the four weeks ending June 20th, Wine trends remained largely in line with the prior period, with dollar sales down -

5.1% in dollar sales and volume declining -6.8%. The decline was primarily driven by reduced product availability 

(31% of decline), lower promotional activity (16%), and decreased consumer interest (53%). On a weekly basis, 

however, performance showed a more meaningful lift, with sales increasing to $376.0M from $ 363.7M (+3.3% WoW), 

suggesting some near-term momentum despite continued softness in underlying demand.

Sparkling Wine remains more resilient as Still Wine continues to drive declines

During the four weeks ending June 20th, Still Wine led declines with dollar sales down -5.7% and volume slipping        

-7.2%. Sparkling Wine followed with more moderate declines, down -1.9% in dollars and -3.6% in volume, maintaining 

relative resilience as it aligns with summer consumption occasions such as spritz and cocktail use cases. 

Non-Alcoholic Wine remained a growth driver, with dollar sales up +14.4% and volume increasing +10.4%, fueled by 

ongoing moderation trends.

Top 5 Manufacturers by Dollars

• No. 1 Gallo (-4.1% in dollars, -181.9K in cases) 

• No. 2 The Wine Group (-11.7% in dollars, -296.2K in cases) 

• No. 3 Deutsch Family (+1.1% in dollars, +2.1K in cases) 

• No. 4 Trinchero Family (-5.3% in dollars, -47.6K in cases) 

• No. 5 Delicato Family Wines (-7.2% in dollars, -66.5K in cases)

Top 5 Manufacturers by Dollar Growth

• No. 1 Deutsch Family (+1.1% in dollars, +2.1K in cases) 

• No. 2 Vineyard Brands (+6.3% in dollars, +6.3K in cases) 

• No. 3 Oliver Wine Company (+8.2% in dollars, +2.4K in cases) 

• No. 4 Delegat USA (+2.1% in dollars, -0.9K in cases) 

• No. 5 Moet Hennessy USA (+0.5% in dollars, -1.0K in cases)

Top 5 Brands by Dollars

• No. 1 Josh (+5.0% in dollars, +24.3K in cases) 

• No. 2 Barefoot (-5.9% in dollars, -28.9K in cases) 

• No. 3 Sutter Home (-4.4% in dollars, -27.6K in cases) 

• No. 4 Bota (-6.3% in dollars, -50.8K in cases) 

• No. 5 LaMarca (+10.4% in dollars, +17.6K in cases)

Top 5 Brands by Dollar Growth

• No. 1 LaMarca (+10.4% in dollars, +17.6K in cases) 

• No. 2 Josh (+5.0% in dollars, +24.3K in cases) 

• No. 3 Whitehaven (+18.6% in dollars, +7.3K in cases) 

• No. 4 Avaline (+42.1% in dollars, +4.4K in cases) 

• No. 5 Hawk Crest (+1129.7% in dollars, +8.0K in cases)

Source: NielsenIQ Retail Measurement | Business Drivers | Periods ending 4 W.E. 06/20/26 

Total Wine Excluding Wine Based Cocktails

Latest 4 weeks w/e 06.20.26

Please note the following guidelines for publishing weekly segment performance:

Segment performance data must include all five brands in the category list and should not be selectively curated. Approval is required 

for individual brand data to be used on its own. As such, we ask that you avoid our data out of context while positioning industry 

participants in a poor light or suggest favoritism or endorsement of any brand. By adhering to these guidelines, NIQ can continue to 

provide you with valuable industry insights while maintaining fairness, credibility, and client trust. Thank you.
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NIQ Full View: Beer Pulse – June 2026

Source: NielsenIQ Retail Measurement | Business Drivers | Periods ending 4 W.E. 06/20/26 

Total Beer Excluding FMBs and Hard Seltzer

Beer

Beer builds on weekly momentum as near-term demand strengthens

In the four weeks ending June 20th, Beer performance remained below year-ago levels, with dollar sales down -3.7% 

and case volume declining -5.2%. These results reflect a decline primarily led by reduced consumer interest (78% of 

decline) and limited product availability (17%). More notably, weekly strength continued to build, with sales increasing 

to $976.3M from $966.0M (+1.1% WoW). While the pace of growth moderated slightly, the sustained run of weekly 

gains signals strengthening near-term demand, supported by seasonal summer occasions and the Juneteenth holiday 

weekend.

Domestic Super Premium growth accelerates, though core Beer segments remain under 

pressure

Core Beer segments continued to drive overall softness, led by Domestic Premium (-7.3% in value, -8.5% in volume) 

and Craft (-6.9% in value, -7.9% in volume), with Import Beer also declining (-2.3% in value, -3.1% in volume). In 

contrast, Domestic Super Premium continued to build momentum, delivering stronger growth (+1.0% in value, +0.8% 

in volume) as it extends its recovery. Cider also contributed more meaningfully on the dollar side (+1.0% in value, -

0.4% in volume), while Non-Alc Beer (+10.7% in value, +8.8% in volume) maintained its strength.

Top 5 Manufacturers by Dollars

• No. 1 Anheuser-Busch Inc. (-3.8% in dollars, -3.0M in cases) 

• No. 2 Constellation (-1.2% in dollars, -480.9K in cases) 

• No. 3 Molson Coors Beverage Co (-5.8% in dollars, -2.2M in cases) 

• No. 4 Heineken USA (-8.2% in dollars, -404.4K in cases) 

• No. 5 New Belgium Brewing (+5.9% in dollars, +63.3K in cases)

Top 5 Manufacturers by Dollar Growth

• No. 1 New Belgium Brewing (+5.9% in dollars, +63.3K in cases) 

• No. 2 Sapporo Breweries Ltd (+23.8% in dollars, +29.3K in cases)

• No. 3 Diageo (+5.4% in dollars, +9.8K in cases) 

• No. 4 Athletic Brewing Co (+8.4% in dollars, +26.5K in cases) 

• No. 5 Asahi Beer USA (+42.8% in dollars, +7.2K in cases)

Top 5 Brands by Dollars

• No. 1 Modelo (-2.4% in dollars, -513.7K in cases) 

• No. 2 Budweiser (-9.5% in dollars, -2.2M in cases) 

• No. 3 Michelob (+3.8% in dollars, +433.8K in cases) 

• No. 4 Corona (-3.2% in dollars, -296.4K in cases) 

• No. 5 Coors (-4.4% in dollars, -713.9K in cases)

Top 5 Brands by Dollar Growth

• No. 1 Michelob (+3.8% in dollars, +433.8K in cases) 

• No. 2 Pacifico (+15.1% in dollars, +247.9K in cases) 

• No. 3 New Belgium (+7.1% in dollars, +63.2K in cases) 

• No. 4 Victoria (+13.1% in dollars, +65.1K in cases) 

• No. 5 Garage Beer (+48.2% in dollars, +72.2K in cases)

Latest 4 weeks w/e 06.20.26

Please note the following guidelines for publishing weekly segment performance:

Segment performance data must include all five brands in the category list and should not be selectively curated. Approval is required 

for individual brand data to be used on its own. As such, we ask that you avoid our data out of context while positioning industry 

participants in a poor light or suggest favoritism or endorsement of any brand. By adhering to these guidelines, NIQ can continue to 

provide you with valuable industry insights while maintaining fairness, credibility, and client trust. Thank you.
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NIQ Full View: Prepared Cocktails Pulse – June 2026

Prepared Cocktails

Prepared Cocktails maintain growth momentum as weekly gains continue into mid-June

In the four weeks ending June 20th, Prepared Cocktails continued to deliver growth, with dollar sales up +1.4% and 

case volume down -4.0%. On a weekly basis, sales continued to climb, reaching $328.2M from $322.5M (+1.7% 

WoW). While the pace of increase eased compared to the prior week, the sustained upward trajectory highlights 

ongoing strength during peak summer RTD occasions, even as the category remains highly competitive.

Spirits-based RTDs continue to anchor growth as segment divergence persists

Growth dynamics across segments remained largely consistent, with Spirits-based RTDs continuing to power the 

category, posting strong gains of +28.0% in dollar sales and +28.5% in volume. Wine-based cocktails also 

experienced gains, up +7.3% in sales and +2.2% volume. In contrast, FMB/Seltzer remained the primary drag on 

performance, with dollar sales down -9.1% and volume down -11.1%, underscoring the sustained consumer shift 

toward Spirits- and Wine-based alternatives.

Top 5 Manufacturers by Dollars

• No. 1 Mark Anthony Brands (-2.5% in dollars, -349.4K in cases) 

• No. 2 Boston Beer (-6.9% in dollars, -595.3K in cases) 

• No. 3 Anheuser-Busch Inc. (+35.4% in dollars, +374.3K in cases) 

• No. 4 Gallo (-4.0% in dollars, -63.6K in cases) 

• No. 5 Diageo (+1.9% in dollars, -52.7K in cases)

Top 5 Manufacturers by Dollar Growth

• No. 1 Anheuser-Busch Inc. (+35.4% in dollars, +374.3K in cases) 

• No. 2 Stateside Brands (+71.3% in dollars, +332.8K in cases) 

• No. 3 Moet Hennessy USA (N/A in dollars, +14.0K in cases) 

• No. 4 Sazerac (+6.3% in dollars, +25.3K in cases) 

• No. 5 Suntory Global Spirits (+11.3% in dollars, +40.4K in cases)

Top 5 Brands by Dollars

• No. 1 White Claw (-1.6% in dollars, -167.5K in cases) 

• No. 2 Twisted Tea (-11.9% in dollars, -467.1K in cases) 

• No. 3 High Noon Cocktail (-6.7% in dollars, -93.5K in cases) 

• No. 4 BuzzBallz (+12.1% in dollars, +56.0K in cases) 

• No. 5 Smirnoff (+0.6% in dollars, -5.4K in cases)

Top 5 Brands by Dollar Growth

• No. 1 Cutwater Cocktail (+124.5% in dollars, +435.9K in cases) 

• No. 2 Surfside Cocktail (+57.5% in dollars, +262.6K in cases) 

• No. 3 Sun Cruiser Cocktail (+101.8% in dollars, +238.4K in cases) 

• No. 4 BuzzBallz (+12.1% in dollars, +56.0K in cases) 

• No. 5 Hennessy Cocktail (N/A in dollars, +14.0K in cases)

Source: NielsenIQ Retail Measurement | Periods ending 4 W.E. 06/20/26 

Prepared Cocktails includes: Spirit based Ready to Drink and Ready to Serve, Wine based cocktails, FMBs and Seltzers

Latest 4 weeks w/e 06.20.26

Please note the following guidelines for publishing weekly segment performance:

Segment performance data must include all five brands in the category list and should not be selectively curated. Approval is required 

for individual brand data to be used on its own. As such, we ask that you avoid our data out of context while positioning industry 

participants in a poor light or suggest favoritism or endorsement of any brand. By adhering to these guidelines, NIQ can continue to 

provide you with valuable industry insights while maintaining fairness, credibility, and client trust. Thank you.
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